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BRAND OVERVIEW
BILLBOARD IS ONE OF THE MOST DYNAMIC,  

WIDELY VISITED MUSIC DESTINATIONS. ITS SIGNATURE ASSET,  
THE BILLBOARD CHARTS, REMAINS THE GOLDEN BENCHMARK IN MUSIC. 

Source: comScore, September 2018 ; * Exclusive Mobile; DJG Marketing, November/December 2012; AAM Publisher’s Statement, June 2017

DIGITAL
18M  U.S. UNIQUES

35 MEDIAN AGE

$90K AVERAGE HHI

51%  MALE    
49%  FEMALE

The definitive 
source—read by fans 
and music industry 

insiders. 

MOBILE
15M* UNIQUE  

VISITORS 

Website and  
chart experiences 

optimized for mobile 
devices so music 

fans can  
stay up-to-date 

wherever they are.

SOCIAL
26M  

FOLLOWERS 

A highly engaged 
social following  

connecting  
music lovers  
everywhere.

EVENTS
20+ EVENTS 

Exclusive events 
targeting 

industry insiders 
and the music-
loving masses.

PRINT
23,191 CIRCULATION

115K READERSHIP

47 AVERAGE AGE

$212K AVERAGE HHI

77%  MALE 
23%  FEMALE 

A weekly magazine is 
read by the  

most powerful  
people in music.
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ONLINE AUDIENCE
BILLBOARD.COM IS THE GO-TO SOURCE FOR MUSIC CHARTS,  

NEWS AND ORIGINAL VIDEO FOR FANS & THE INDUSTRY ALIKE.

Source: comScore, September 2018; *Nielsen @ Plan Q2, Desktop Only, 2018, USA, A18+

     44% 
FEMALE

     51% 
MALE      18M 

MONTHY  
UNIQUES

35 
MEDIAN 

AGE

$95K 
AVERAGE  

HHI

An audience of music lovers:
1.2X  MORE LIKEY TO HAVE PURCHASED CONCERT TICKETS ONLINE (LAST 6 MONTHS)

1.2X  MORE LIKEY TO PROVIDE FREQUENT MUSIC ADVICE 
1.9X  MORE LIKEY TO HAVE PURCHASED DIGITAL MUSIC ONLINE (LAST 30 DAYS)*

1.8X  MORE LIKEY TO HAVE WENT TO A LIVE CONCERT (LAST 30 DAYS)*
2X  MORE LIKEY TO BE CONSIDERED HEAVY SPENDERS ON MUSIC PURCHASED ONLINE (LAST 6 MONTHS)*

2.8x
MORE LIKELY TO 

WATCH LIVE  
BROADCAST TV 

ONLINE*

2.6x
MORE LIKELY TO 

WATCH  
PRE-RECORDED  

TV CLIPS ONLINE* 

20%
MORE LIKELY TO 
SUBSCRIBE TO A  

PAID MUSIC  
STREAMING 

SERVICE 
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CHARTS

Defining the best in music across every genre.  
The most recognized, quoted and respected music rankings  

in the world, evolving into a tool for fan music sharing and discovery.

R&B/HIP-HOP

COUNTRY

ROCK

LATIN

DANCE/ELECTRONIC

 

MUSIC’S MOST DEFINITIVE MUSIC  
RANKING AND BENCHMARK OF SUCCESS

NEARLY
4:09 MIN AVG 

CHART USER
SESSION

NEARLY
652K

 PAGEVIEWS 
PER DAY

CONSUME
3 PAGES 

PER SESSION

NEARLY
30% ARE  

RETURNING 
VISITORS

Source: Google Analytics, Q3 Avg. 2018

HOT 100

BILLBOARD 200

ARTIST 100

GREATEST OF ALL TIME

POP 

…AND MANY MORE
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BILLBOARD.COM  
SITE SECTIONS

#1 MUSIC MEDIA PUBLISHER
COMSCORE ENTERTAINMENT RANKING*

News by Genre
The latest updates, news and reviews  

including genre specific channels

Video
Original video including exclusive Q&As  

with artists, performances and more

Charts
The online home of Billboard’s famous  

charts – interactive, playable and up-to-date

Business
Breaking news and updates  

for the industry audience 

Source: comScore, September 2018, Multi-platform, USA, *Billboard Music

Photos
Original photo from Billboard’s Covershoots, 

Award Shows, Red Carpets, and more
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SOCIAL

Source: Shareablee, H1 2018, data pulled Nov. 6, 2018; *Source: Individual Social Platforms as of September 2018

11M+ 7M+ 5.5M+

1.7 M+ 39K+

no.1no.1no.1MUSIC MEDIA PUBLISHER ON:
SOCIAL ENGAGEMENT AND FACEBOOK VIDEO 
IN H1 2018*

TOTAL FOLLOWING
26M26M26M
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Billboard News
Daily video series provides breaking news, chart stories, and 

much more from the top artists in snackable 60 to 90-second 
videos across Billboard’s platforms and social channels.

How It Went Down
A weekly video series spotlighting artists and animates the 

stories behind how their biggest hits were made.

395M+ 
VIDEO VIEWS SINCE  
LAUNCH NOV 2016

ORIGINAL VIDEO

Source: Brightcove, Facebook, YouTube, Oct. 1 - Feb. 11, 2018, Global, *Source: Twitter, January 28th, 2018, 24-hr period

5.8   MM+

Billboard In Studio
Sit down interviews with today’s biggest artists about 

music, culture, and more.

Growing Up Latino
A weekly video series interviewing latin artists about 

their cultural upbringing.

Red Carpet Pre-Show Live Stream
In partnership with Twitter

WOMEN IN MUSIC GRAMMYS

9M+ 
VIDEO UNIQUES FROM 

2018 GRAMMY PRE-SHOW 
LIVE STREAM*

Finish The Hit
Host challenges fans’ knowledge of lyrics to chart-

topping artists’ hit songs
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CREATIVE CONTENT STUDIO

An in-house creative agency producing premium branded content for strategic 
advertising partners.

Whether it’s on location at major music festivals, or behind the scenes with the 
world’s most sought-after talent, Billboard produces a variety of content seamlessly 

weaving brands into entertainment’s most engaging stories.

Content categories include:

CO-BRANDED CONTENT PARTNER SUPPLIED CONTENTCUSTOM EDITORIAL
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NEWSLETTERS
DELIVERING BREAKING NEWS DIRECTLY TO THE INBOX  

OF FANS AND INDUSTRY EXECUTIVES.

Mary J. Blige to Receive ‘Icon’ 
Award, Grace VanderWaal 

Named ‘Rising Star’ at Billboard 
Women In Music 2017

SUBSCRIBERS DELIVERY DATES
THE REAL
Three-times-per-week digest of the touring and live entertainment 
business

10K MON- FRI

DAILY DIGEST
The day’s top stories, reviews, columns and features 137K MON - FRI
BREAKING NEWS
Up to the minute news as it breaks 22K 20 - 40X / WEEK as news breaks

BIZ BULLETIN
Summary of top news stories & analysis and insight of music industry 14K MON - FRI
CHART BEAT
Weekly digest highlighting the biggest stories on Billboard’s Charts 36K FRI/WEEKLY
BILLBOARD COUNTRY UPDATE
Features latest airplay, sales and streaming charts along with cutting 
edge editorial and compelling analysis of market trends

15K MON/WEEKLY

DIGITAL
In-Depth news and analysis on developing digital and mobile trends 17K FRI/WEEKLY
GLOBAL
Critical industry news outside of the US 16K FRI/WEEKLY
LATIN
Deep look into today’s growing Latin music & entertainment sectors 12K Varies during Festival Season

RECORD LABEL NEWS
Latest news on the ever-changing word of record labels and retailers 17K FRI/WEEKLY
TOURING
Daily updates on th live-entertainment industry  17K FRI/WEEKLY

Source: SailThru Oct. 18, 2018, *as of Jan 2018

NEW TO
MARKET
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THE MAGAZINE

November 11,  2017  |  billboard.com

M a s t e r
O f  O n e

                 For Zayn, figuring out solo stardom 
    has meant taking his time with album  
                        No. 2, overcoming tour anxiety and  
       — yes — tending cattle on a farm

 UNSOLVED  
MYSTERY  

YouTube’s  
missing  

music ads

 LATIN POWER 
PLAYERS 2017

The industry’s top 
43 innovators

HHI | $212K      Net Worth | $1M      Circulation | 23,191      Readership | 115K

Source: AAM Publisher’s Statement, June 2017, DJG Marketing

AVERAGE  
AGE

47
AVERAGE  

HHI

$212K

AVERAGE  
NET WORTH

$1M
COLLEGE  

GRAD

68%

MALE/FEMALE

77%/23%

POST 
GRAD

25%

Ross Scarano
VP of Content
Scarano joined Billboard in 2017.  
He directs all print and digital 
editorial programming and content. 
Previous experience includes six
years at Complex.

Jayme Klock
Managing Editor

Nick Catucci
Features Director
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Editorial Director

Hannah Karp 
News Director
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THE PULSE  
OF MUSIC  

RIGHT NOW

the beat

Lil Pump photographed 
Sept. 28 at Goldbar in New 
York. Watch an exclusive 
behind-the-scenes video 
from the photo shoot at 
Billboard.com/videos.

O C T O B E R  1 3 ,  2 0 1 8   |   W W W . B I L L B O A R D . C O M  8 3

21
UNDER
T W E N T Y- O N E

They may be young, but they’re 
dominating streaming and driving 
the conversation, hitting 1 billion 
streams (Billie Eilish), reinvigorating 
indie rock (Snail Mail) and hooking 
Kanye up with his biggest hit in ages 
(Lil Pump, pictured)

P H O T O G R A P H E D  B Y  B R A D  O G B O N N A

23beat_21under21_lo [P]_23983820.indd   83 10/8/18   7:41 PM

The Beat
Spotlighting 
new artists, 
new music, 
and the latest 
pop culture 
trends, plus 
Chartbreaker

INSIDE THE MAGAZINE

N O V E M B E R  3 ,  2 0 1 8   |   W W W . B I L L B O A R D . C O M  3
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Title  CERTIFICATION Artist  
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL 2 
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Post Malone And Swae Lee 
Swing Into The Top 10

F OR THE FIRST TIME IN 
over 16 years, a song 
from the Spider-Man 
film  franchise hits the 

top 10 of the Billboard Hot 100, as 
Post Malone  and Swae Lee  debut 
at No. 9 with “Sunflower (Spider-
Man: Into the Spider-Verse).”

The collaboration ensnared 
 listeners on the web in its first full 
 tracking week, entering Digital Song 
Sales at No. 6 with 24,000 downloads 
sold and Streaming Songs at No. 8 
with 24.2 million U.S. streams. It also 
drew 13.2 million in radio airplay 
audience, according to Nielsen Music.

Post Malone collects his fifth 
Hot 100 top 10 — and fourth to debut 
in the region — while Lee scores his 
 second as a solo act, following French 
Montana’s “Unforgettable” (on 

which he’s  featured), which hit No. 3 
in August 2017. (Rae Sremmurd, 
which  consists of Lee and brother 
Slim Jxmmi, also charted in the 
top 10 with the seven-week No. 1 
“Black Beatles,” featuring Gucci 
Mane, in 2016 and 2017.)

“Sunflower” is the first single from 
the Spider-Man: Into the Spider-Verse 
soundtrack, due Dec. 14, the day that 
the animated film — featuring the 
voices of Shameik Moore, Hailee 
Steinfeld, Mahershala Ali, Jake 
Johnson  and Liev Schreiber, 
among others — opens nationwide.

The song is the second Hot 100 
top 10 from a Spider-Man soundtrack 
after Chad Kroeger’s “Hero” 
 (featuring Josey Scott), from Music 
From and Inspired by Spider-Man hit 
No. 3 in July 2002. —GARY TRUST

1 1 1
#1  

6 WK S   Girls Like You ¡  Maroon 5 Feat. Cardi B 
           J.EVIGAN,CIRKUT (A.N.LEVINE,J.G.EVIGAN,H.R.WALTER,B.T.HAZZARD,G.M.STONE,WASHPOPPIN) 222/INTERSCOPE 

1 22

6 7 2
SG   Sicko Mode ¡  Travis Scott 

          HIT-BOY,OZ,TAY KEITH,CUBEATZ,R.CHAHAYAED (O.S.HARVEY,JR.,K.GOMRINGER,B.HIGGINS,R.CHAHAYED,TRAVIS SCOTT, 
         A.GRAHAM,K.M.I.SHAMAN BROWN,J.E.HAWKINS,C.A.HOLLIS, JR.,O.YILDIRIM,C.C.YOUNG,T.GOMRINGER,) CACTUS JACK/GRAND HUSTLE/EPIC 

2 12

2 3 3 Lucid Dreams   Juice WRLD 
N.MIRA (J.HIGGINS,N.MIRA,STING,D.MILLER) GRADE A/INTERSCOPE 

2 24

8 6 4
AG    Happier   Marshmello & Bastille 

       MARSHMELLO (S.MCCUTCHEON, 
       D.SMITH,MARSHMELLO) JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL 

4 10

3 4 5 Better Now ¡  Post Malone 
FRANK DUKES,L.BELL (A.R.POST,W.T.WALSH,A.FEENY,L.BELL) REPUBLIC 

3 26

- 2 6 ZEZE   Kodak Black Feat. Travis Scott & Offset 
D.A. DOMAN (D.OCTAVE,D.L.DOMAN,M.PRINCE,J.THOMAS,C.GANDY-ROGERS,K.CEPHUS,TRAVIS SCOTT) DOLLAZ N DEALZ/ATLANTIC 

2 2

7 9 7 Youngblood 0  5 Seconds Of Summer 
ANDREW WATT,L.BELL (A.WOTMAN,A.TAMPOSI,A.IRWIN,C.HOOD,L.HEMMINGS,L.BELL) ONE MODE/CAPITOL 

7 21

4 8 8 Drip Too Hard   Lil Baby & Gunna 
TURBO (D.JONES,S.G.KITCHENS,C.DURHAM) YOUNG STONER LIFE/QUALITY CONTROL/MOTOWN/300/CAPITOL 

4 6

9    Sunflower (Spider-Man: Into The Spider-Verse)   Post Malone & Swae Lee 
   L.BELL,C.LANG (A.R.POST,L.BELL,B.WALSH,K.M.I.SHAMAN BROWN,C.LANG) REPUBLIC 

9 1

12 14 10 Love Lies 2  Khalid & Normani 
CHARLIE HANDSOME,DIGI (K.ROBINSON,N.K.HAMILTON,T.M.PARKS,CHARLIE HANDSOME,J.CHAMMAS) FOX/RCA 

9 36

1 1

6 7 2

8 6 4

3

2

7 9

4

HOT SHOT 
DEBUT 9

Malone (left) joins 
Lee and scores his 
fifth top 10 single on 
the Hot 100.

25hot100_lo [P]_24145990.indd   3 10/30/18   2:46 PM

Features
Exclusive  
interviews, profiles, 
reported pieces and 
power lists from 
top tier writers                     
and critics

Hot 100
A first look at 
the week’s most       
popular current 
songs across all 
genres 

Topline
Exclusive analysis 
of the latest 
industry headlines, 
including:
+       MARKET WATCH  

+       FROM THE DESK OF

+       NOTED

+       7 DAYS ON THE SCENE: 
CONCERTS, AWARDS 
SHOWS, PREMIERES 
AND FESTIVALSI L L U S T R A T I O N  B Y  H A N N A  B A R C Z Y K

A S THE COUNTRY GEARS 
up for high-stakes midterm 
congressional elections 
next month, the music 

world is working to bring voters 
out for another race: the Grammy 
Awards.

Taking its first steps since forming 
a task force earlier this year to 
address diversity and inclusion 
issues, on Oct. 4, The Recording 
Academy announced it had invited 
900 music creators to join as voting 
members, eligible to cast ballots 
starting with the 61st Annual 
Grammy Awards, on Feb. 10, 2019.

All 900 invitees — who already 
meet voting requirements — are 
female, persons of color, under the 
age of 39 or have some 
combination of those 
traits, in an effort to 
build a membership 
and anoint winners who 
better reflect the diverse 
creative community. 

The Recording Academy’s 
current membership, including 
voting and associate members, 
totals 22,000, of which 33 percent 

B Y  M E L I N D A  N E W M A N

Getting Out The (Grammy) Vote
The Recording Academy has taken big steps toward diversifying its electorate — and the 

outcome of its flagship event. Will hundreds of new voters weigh in this year?

are women. Of the approximately 
13,000 voting members, 21 percent 
are women. In a statistic shared 
for the first time with Billboard 
this month, 55 percent of voting 
members identify as white and 
28 percent as people of color, and 
17 percent decline to disclose. 

“We know there are not enough 
young people in the academy 
membership — even though we 
have amazing young artists who 
are making music, who have the 
credits to get in — and they are our 
future. It’s important to reach out to 
them,” task-force chair Tina Tchen, 
who served as chief of staff to 
former first lady Michelle Obama, 
tells Billboard.  

The invitations were 
just the first step the 
task force plans to 
take as it helps The 
Recording Academy 
recalibrate its voting 
membership for 

the Grammy Awards. Up next, 
the academy will roll out a new 
membership model that will go 
into effect Nov. 19. The model 

will center on community-driven 
recommendations and also will 
include a peer-review panel that 
will evaluate all new member 
submissions in the spring.

Much of the plan is still under 
wraps, but just as the 900 new 
invitations are aimed at increasing 
diversity among the voter ranks, the 
key purpose of the pending changes 
in the membership model is to 
ensure the voting body’s relevance 
and to better mirror music’s current 
creators, a move Grammy critics 
claim is long overdue. In looking at 
how to address those issues, The 
Recording Academy studied the 
voting structures and best practices 
of a number of other organizations, 
including the Academy of Motion 
Picture Arts and Sciences, which 
puts on the Academy Awards. 
In 2015, AMPAS established the 
A2020 initiative, a five-year plan to 
improve diversity.

Currently, to qualify as a voting 
member of The Recording Academy, 
applicants must have a production 
credit on 12 released digital tracks or 
six released physical tracks in a single 

Azoff Buys 
Out MSG
p g . 52

The Global 
Copyright Fight
p g . 5 4

Taylor Gets 
Political
p g . 6 4 Topline

28%
The share of Grammy-voting 

members who identify as 
people of color

MARKET WATCH

17.68B

11.4M

639.1B

 0.9%

 0.5%

 44.4%

TOTAL ON-DEMAND STREAMS 
WEEK OVER WEEK 

Number of audio and video 
on-demand streams for 

the week ending Sept. 27.

ALBUM CONSUMPTION UNITS 
WEEK OVER WEEK 

Album sales plus track-equivalent 
albums plus audio streaming-

equivalent albums  
for the week ending Sept. 27.

TOTAL ON-DEMAND STREAMS 
YEAR OVER YEAR TO DATE 

Number of audio and video 
streams for 2018 so far over 

the same period in 2017.

O C T O B E R  1 3 ,  2 0 1 8   |   W W W . B I L L B O A R D . C O M  4 3

23top_opener_lo [P]_24027249.indd   43 10/9/18   6:35 PM
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O
VER THE COURSE OF A LIVE-MUSIC YEAR, DESTINATION FESTIVALS 
and massive stadium shows get the most attention, but arenas remain the 
backbone of the global concert industry.

Indoor venues accommodating 10,000 or more fans accounted for 
71 percent of total attendance and 76 percent of total ticket grosses 
reported to Billboard Boxscore during a recent 12-month period.

All arenas share business challenges: filling their event calendars, enhancing dining 
options, upgrading technology and — more important than ever — keeping fans safe.

“The world keeps changing on us,” says Nick Eaves, who runs the Scotiabank Arena 
(formerly the Air Canada Centre) in Toronto and — like most executives in his  position — 
has overseen heightened security measures in the 16 months since the terrorist bombing 
outside an Ariana Grande concert at the Manchester Arena in England in 2017.

Globally, arenas are screening fans more closely than ever, using airport-style, 
full-body metal detectors and even facial recognition technology. They’ve also 
installed barriers against vehicle attacks and strengthened partnerships with local law 
 enforcement agencies.

The venues recognized here dominate Billboard Boxscore’s worldwide ranking in two 
categories: buildings with a capacity of 15,001 or more and those with a capacity of 10,001-
15,000. The rankings are based on a 12-month gross (as designated in the capsules below): 
total ticket sales reported to Boxscore between June 20, 2017, and June 17, 2018. (Not all 
events taking place during this period are reported by venues.) This year, buildings from 
the United States, Europe and Australia top those lists.

B A C K S T A G E  P A S S

Above: Strait (inset) 
played Two Nights of 
Number Ones — back-
to-back shows of chart-
topping hits in July 2017 
— during his ongoing 
residency at T-Mobile 
Arena in Las Vegas.

The Arena Power List 2018
The top 20 highest-grossing venues in their class, led by T-Mobile Arena, 
are on the front lines of superstar bookings — and audience safety

TOP 10 ARENAS 
C APACIT Y: 15 ,001 AN D OVER

1 T-MOBILE ARENA
Las Ve gas

CONCERT C APACIT Y 20,000 
12-MONTH GROSS $164.4 mil l ion

George Strait’s residency at T-Mobile 
Arena, with multiple back-to-back 
nights, helped propel the venue, which 
opened in 2016, to the top of this year’s 
list. Strait accounted for three of the 
five top Boxscores  during the 12-month 
 measurement period, with Justin 
Timberlake and U2  rounding out T-Mobile 
Arena’s list. GM Dan Quinn notes that 
hockey and boxing also  contributed 
greatly to the venue’s  successful year. That 
included an unlikely run at the Stanley 
Cup by the NHL’s Golden Knights, and 
the 2017 matchups of Floyd Mayweather 
vs. Conor McGregor (Aug. 26) and Canelo 
Álvarez vs. Gennady Golovkin (Sept. 16). 
The two bouts grossed a collective 
$100 million in ticket sales. “For some 
buildings, that would be a great year,” says 
Quinn. “We did it in two events.”

22backstage_arenas_lo [P]_23801458.indd   113 9/24/18   8:06 PM

Backstage
Pass
Highlights of                  
industry milestones 
and successes

Lady Gaga vaults from No. 30 
to No. 1 on the Artist 100 as 

the A Star Is Born soundtrack, 
by Gaga and Bradley Cooper, 

debuts atop the Billboard 200 
(see page 108). Gaga earns 

her third week at No. 1 on the 
Artist 100, after first leading 

on Nov. 12, 2016, when album 
Joanne launched atop the 

Billboard 200. She did it again 
on Feb. 25, 2017, when the LP 

blasted 66-2 following her 
performance during the Super 

Bowl LI halftime show.

NO. 1
Lady Gaga
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2 WKS. 
AGO

LAST
WEEK

THIS
WEEK ARTIST    IMPRINT/DISTRIBUTING LABEL

PEAK
POS.

WKS. ON  
CHART

- 30 1 #1  
3 WK S LADY GAGA   INTERSCOPE/IGA 1 84

70 62 2 TWENTY ONE PILOTS   FUELED BY RAMEN/AG 1 182

- 47 3 BRADLEY COOPER   INTERSCOPE/IGA 3 2

4 ERIC CHURCH   EMI NASHVILLE/UMGN 4 158

- 1 5 LIL WAYNE   YOUNG MONEY/REPUBLIC 1 21

4 5 6 DRAKE   YOUNG MONEY/CASH MONEY/REPUBLIC 1 224

7 4 7 BTS   BIGHIT ENTERTAINMENT 1 105

6 8 8 POST MALONE   REPUBLIC 1 120

5 7 9 IMAGINE DRAGONS   KIDINAKORNER/INTERSCOPE/IGA 1 192

10 STEVE PERRY   OMT/FANTASY/CONCORD 10 1

1 6 11 EMINEM   SHADY/AFTERMATH/INTERSCOPE/IGA 1 224

42 42 12 LIL BABY   QUALITY CONTROL/MOTOWN/CAPITOL 12 22

13 FOR KING & COUNTRY   FERVENT/CURB-WORD/WARNER BROS. 13 2

10 9 14 XXXTENTACION   BAD VIBES FOREVER 1 61

11 11 15 CARDI B   THE KSR GROUP/ATLANTIC/AG 1 65

9 10 16 ARIANA GRANDE   REPUBLIC 1 192

63 41 17 HALSEY   ASTRALWERKS 1 148

8 12 18 TRAVIS SCOTT   CACTUS JACK/GRAND HUSTLE/EPIC 1 127

17 15 19 JUICE WRLD   GRADE A/INTERSCOPE/IGA 12 21

12 13 20 ED SHEERAN   ATLANTIC/AG 1 218

15 14 21 MAROON 5   222/INTERSCOPE/IGA 1 224

22 GUNNA   YOUNG STONER LIFE/300/AG 22 1

20 19 23 KHALID   RIGHT HAND/RCA 11 84

23 25 24 TAYLOR SWIFT   BIG MACHINE/BMLG 1 220

18 16 25 LUKE COMBS   RIVER HOUSE/COLUMBIA NASHVILLE/SMN 5 84

22 21 26 ELLA MAI   10 SUMMERS/INTERSCOPE/IGA 17 25

25 22 27 SHAWN MENDES   ISLAND 1 192

19 20 28 5 SECONDS OF SUMMER   ONE MODE/CAPITOL 1 81

31 39 29 6IX9INE   SCUMGANG/TENTHOUSAND PROJECTS 13 39

30 1

62 2

47 3

RE-ENTRY 4

1

6

4

8

NEW 10

12

RE-ENTRY 13

9

41 17

19

NEW 22

23

24

25 22

19

29

2 WKS. 
AGO

LAST
WEEK

THIS
WEEK ARTIST    IMPRINT/DISTRIBUTING LABEL

PEAK
POS.

WKS. ON  
CHART

24 26 30 BRUNO MARS   ATLANTIC/AG 1 212

37 34 31 CAMILA CABELLO   SYCO/EPIC 1 96

32 COHEED AND CAMBRIA   ROADRUNNER/AG 22 2

27 31 33 PANIC! AT THE DISCO   DCD2/FUELED BY RAMEN/AG 1 108

21 24 34 KANE BROWN   ZONE 4/RCA NASHVILLE/SMN 5 69

14 23 35 LAUREN DAIGLE   CENTRICITY/CAPITOL CMG 3 32

38 29 36 SELENA GOMEZ   INTERSCOPE/IGA 2 193

34 33 37 DAN + SHAY   WARNER BROS. NASHVILLE/WMN 11 46

36 28 38 MARSHMELLO   JOYTIME COLLECTIVE 25 52

44 27 39 KENDRICK LAMAR   TOP DAWG/AFTERMATH/INTERSCOPE/IGA 1 195

26 32 40 FLORIDA GEORGIA LINE   BMLG 1 224

30 35 41 BEBE REXHA   WARNER BROS. 23 86

33 38 42 CHRIS STAPLETON   MERCURY NASHVILLE/UMGN 1 155

88 89 43 SHECK WES   CACTUS JACK/G.O.O.D./INTERSCOPE/IGA 43 3

32 36 44 NICKI MINAJ   YOUNG MONEY/CASH MONEY/REPUBLIC 2 213

46 40 45 CHARLIE PUTH   OTTO/ATLANTIC/AG 6 176

- 17 46 KEVIN GATES   BREAD WINNERS’ ASSOCIATION/ATLANTIC/AG 5 53

16 37 47 CARRIE UNDERWOOD   CAPITOL NASHVILLE/UMGN 1 161

69 61 48 BAD BUNNY   RIMAS/HEAR THIS MUSIC 30 30

51 50 49 BAZZI   ZZZ/IAMCOSMIC/ATLANTIC/AG 34 37

48 56 DUA LIPA   WARNER BROS. 10 59

30

31

RE-ENTRY 32

27 33

21

14

29

33

36 28

27

33
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“NIRVANA PULLS OFF AN ASTONISHING 
palace coup,” wrote former Billboard 
editor of music research/analysis Paul 
Grein when the band’s second album and 
major-label debut, Nevermind, knocked 
Michael Jackson’s Dangerous from No. 1 
on the Billboard 200 dated Jan. 11, 1992.

The Seattle-based trio — Kurt Cobain, 
Dave Grohl and Krist Novoselic — 
were 24, 22 and 26, respectively, when 
Nevermind crowned the chart with the 
help of its hit single, “Smells Like Teen 

Spirit,” which reached No. 1 on the 
Alternative airplay chart the  previous 
November, and a surreal video that 
earned heavy-rotation status on MTV. 
The track crossed over from rock to 
top 40 radio and even inspired a parody 
by “Weird Al” Yankovic, “Smells Like 
Nirvana,” that became a No. 35 Billboard 
Hot 100 hit in its own right later in 1992.

The success of Nevermind ushered 
in the so-called  grunge-rock era, 
which trained a spotlight on the Pacific 

Northwest music scene and helped 
pave the way for No. 1 albums from 
groups like Pearl Jam, Alice in Chains 
and Soundgarden.

Nirvana would reach No. 1 again with 
its 1993 follow-up, In Utero, but the band’s 
career was cut short by the suicide of 
the charismatic but tortured Cobain on 
April 5, 1994. Since then, Nirvana has 
topped the Billboard 200 twice more, 
with two live albums recorded before 
its frontman’s death: MTV Unplugged in 
New York and From the Muddy Banks of 
the Wishkah. Novoselic pursued a stint in 
politics, and Grohl formed Foo Fighters.

Nirvana was inducted into the Rock 
and Roll Hall of Fame in 2014, where at 
the ceremony Cobain’s mother, Wendy 
Cobain, accepted the honor on her late 
son’s behalf. “He’d be so proud,” she 
told the crowd. “He’d say he wasn’t, but 
he would be.” —KEITH CAULFIELD

KI
RK

 W
ED

D
LE

26 Years Ago 
NIRVANA DETHRONED 
THE KING OF POP
The Seattle-based alt-rock trio hit No. 1 on the Billboard 200 with 
its major-label debut, Nevermind, and ushered in the age of grunge

From left: Grohl, 
Novoselic and 

Cobain in a hotel 
swimming pool in 

Los Angeles in 1991.
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MAGAZINE CIRCULATION
BILLBOARD MAGAZINE PUBLISHES 33 ISSUES A YEAR REACHING THE MUSIC 

INDUSTRY’S TOP EXECUTIVES, MANAGERS AND  
INFLUENCERS IN MAJOR METRO AREAS AROUND THE COUNTRY. 

43% OF BILLBOARD PRINT READERS ALSO VISIT BILLBOARD.COM ONCE A WEEK OR MORE
71% OF BILLBOARD READERS SPEND 30 MIN+ PER WEEK ACROSS ALL BILLBOARD PLATFORMS

49% OF READERS HAVE SENIOR/UPPER MANAGEMENT JOB TITLES
63% OF READERS ARE BUSINESS PURCHASE DECISION MAKERS

BILLBOARD ALSO LICENSES THE BRAND 
IN VARIOUS MARKETS INCLUDING BRAZIL, 

KOREA, JAPAN AND MORE

Source: AAM Publisher’s Statement, June 2018; DJG Marketing, November/December 2012

  40% 
EAST COAST

 5% 
INTERNATIONAL

  35% 
OTHER U.S. CITIES  20% 

WEST COAST

PAID 
CIRCULATION

83%
CIRCULATION

23,191
READERSHIP

115K
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Billboard Power 100
DATE February 
LOCATION Los Angeles, CA

Dance Power 100
DATE March 
LOCATION Miami, FL

Latin Music Week
DATE April 
LOCATION Las Vegas, NV

Country Power Players
DATE July 
LOCATION Nashville, TN

R&B/Hip-Hop Power
Players
DATE September 
LOCATION New York, NY

Live Music Summit 
& Awards
DATE November 
LOCATION Los Angeles, CA

Women in Music
DATE December 
LOCATION New York, NY

EVENTS CALENDAR

NICKY JAM & J BALVIN 
2018 LATIN MUSIC AWARDS

SHAWN MENDES 
2018 LIVE MUSIC SUMMIT & AWARDS

Subject to change. 

TYLER HUBBARD,  SHANIA TWAIN & BRIAN KELLEY  
 2018 COUNTRY POWER PLAYERS

SELENA GOMEZ 
2017  WOMEN IN MUSIC AWARDS

LUCIAN GRAINGE, BIG SEAN & PAUL ROSENBERG
2018 POWER 100
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PHOTOGRAPHERS
  JOE PUGLIESE  
Photographed for  
Billboard: Kendrick Lamar, 
Lana Del Rey, Ariana 
Grande, Pharrell Williams, 
Britney Spears, Jennifer     
Lopez, Kanye West,  
Tom Petty, Mick Jagger

  AUSTIN HARGRAVE Photographed for Billboard: Kendrick Lamar, 
Nick Jonas, Demi Lovato, Lady Gaga, Lorde, Mumford and Sons, 
Andra Day, Beck, Sam Smith 

  MILLER MOBLEY  
Photographed for  
Billboard: Miranda  
Lambert, Halsey, Meghan 
Trainor, Marc Anthony, 
Zayn Malik, Katy Perry, Jack 
White, Blake Shelton, 
Taylor Swift, The Weeknd

  RAMONA ROSALES Photographed for Billboard: SZA, Fifth Harmony,  
Adam Lambert, Skrillex, Kendrick Lamar, Jason Derulo, Daddy Yankee,  
Diplo, Ice Cube, Andy Samberg, Selena Gomez 

 ERIC RYAN DAVIDSON  
Photographed for  

Billboard: Diplo,  
5 Seconds of Summer,  

Interpol, Father John 
Misty, Hozier, Brittany 
Howard, Schoolboy Q

 RUVEN AFANADOR   
Photographed for Billboard: Keith 

Richards, Jimmy Fallon, Kygo,  
Selena Gomez, Zayn Malik

  OLIVIA BEE               
Photographed for  

Billboard: Kesha, 
Migos, Kehlani, Lorde

  DAVID NEEDLEMAN:              
Photographed for  
Billboard:  
John Legend, Enrique 
Iglesias, Sam Hunt, 
Brandon Flowers,  
Nikki Minaj, Ansel 
Elgort, Halsey  
& Charli XCX,  
Macklemore &  
Ryan Lewis
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EDITORIAL CALENDAR

Editorial calendar subject to change. 
Please contact your Billboard brand partnership rep for a complete list of issues in 2019

ISSUE ON-SALE AD CLOSE MATERIALS DUE

2019 PREVIEW / 2018 WRAP UP 1/12 12/28 12/29

GRAMMY PREVIEW 1/26 1/17 1/18

POWER 100 2/9 1/31 2/1

OSCARS PREVIEW 2/16 2/7 2/8

SXSW PREVIEW 3/2 2/22 2/23

DANCE PACKAGE 3/23 3/15 3/16

ACADEMY COUNTRY MUSIC AWARDS PREVIEW 4/13 4/5 4/6

LATIN CONFERENCE PREVIEW 4/20 4/12 4/13

BILLBOARD MUSIC AWARDS PREVIEW 5/25 5/10 5/11

COUNTRY POWER PLAYERS 6/1 5/24 5/25

PRIDE ISSUE 6/15 6/7 6/8

TOP BUSINESS MANAGERS 6/29 6/21 6/22

MONEYMAKERS/INDIE POWER LIST 7/20 7/12 7/13

FALL MUSIC PREVIEW 8/24 8/16 8/17

HIP HOP POWER ISSUE 9/14 9/6 9/7

40 UNDER 40 9/28 9/20 9/21

21 UNDER 21 10/26 10/11 10/12

LATIN POWER PLAYERS 11/9 10/25 10/26

LIVE MUSIC SUMMIT & AWARDS PREVIEW 11/16 11/1 11/2

WOMEN IN MUSIC 12/7 11/22 11/23

GRAMMY NOMINATIONS GUIDE 12/14 12/6 12/7

THE NO. 1S (YEAR END ISSUE) 12/21 12/10 12/11

WHILE BILLBOARD PUBLISHES 33  ISSUES EACH YEAR,  
THIS CALENDAR REFLECTS THE ISSUES WITH BROADER CONSUMER APPEAL
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AD SPECS
  SPACE BLEED NON-BLEED TRIM LIVE (SAFE) AREA

Full Page 10.5” x 13.5” 
266.7mm x 343mm

9.25”w x 12.25”
235mm x 311mm

10” x 13”
254mm x 330mm

9.25” x 12.25” 
235mm x 311mm

2-Page Spread 20.5” x 13.5”
520.7mm x  343mm

19.25” x 12.25” 
489mm x 311mm

20” x 13”
508mm x 330mm

19.25” x 12.25”
489mm x 311mm

6-Column 15.315” x 13.5”
389mm x 343mm

14.825” x 13”
376.55mm x 330mm

13.965” x 12.25”
354.7mm x 311mm

1/2 Horizontal 8.8333” x 5.5849”
224.37mm x 142mm

N/A N/A

1/2 Vertical 4.25” x 11.6667”
108mm x 296.34mm

N/A N/A

1/4 Square 4.25” x 5.5849”
108mm x 142mm

N/A N/A

PRINTING
Web offset (SWOP)
Saddle Stitched
Publication trim size  
10” x 13” 
MECHANICAL  
REQUIREMENTS
Bleed ads should have a 
minimum .25” (6.35mm) 
bleed on all 4 sides and 
should include trim indi-
cations. Trim indications 
should be offset by .375” 
(9.525mm).
SAFETY
All live elements, i.e. type 
on bleed ads, must be a 
minimum of 3/8” (.375 inch 
or 9.525mm) inside the 
final trim area. 
GUTTER SAFETY
3/16” on each side (total 
3/8”).
Partial ads should be 
supplied to trim only.
FILE SUBMISSION
All ad submission must 
be press-ready PDF/X1-a 
files via the THR ad portal, 
e-mail, CD or FTP upload. 
FILE NAME SHOULD 
INCLUDE NAME OF 
ADVERTISER AND ISSUE 
RUN DATE

DIGITAL AD  
REQUIREMENTS 
MEDIA 
Billboard prints PDF/X-1a 
files only.  
Export setting: ADOBE 
ACROBAT 6 (1.5) or higher. 
Quality control depends on 
properly created PDFs.
DOWNLOAD: THR PDF 
Ad Export Settings for 
InDesign at: 
thr.com/ad/specs
or contact: ads@thr.com
All rasterized files must be  
300 DPI. CMYK TIFFs 
must be 100% of final size. 
Transparencies must be 
flattened.
Line screen is 150 l.p.i. 
Allow for 10% press gain 
when preparing Grayscale 
materials. 
Maximum ink density:  
300 total. 
FONTS
Embed all necessary fonts 
in PDFs.
COLOR
The color space must be 
CMYK or Grayscale. No 
RGB, LAB or embedded 
color profiles  
(such as ICC profiles).

No files with PMS 
colors will be accepted 
without prior notification. 
Otherwise, all PMS colors 
MUST be converted to 
CMYK.
Surprinting on Metallic inks 
will produce muted colors.
Note any special color 
information on the Contact 
Proof.
LIABILITY
Billboard cannot be held 
responsible for the quality 
of reproduction if these 
specifications are not 
adhered to. 
Ads received after deadline 
may not publish in the 
desired issue.
Billboard will not be held 
responsible for changes 
the Production department 
must make to any ad that 
is inadequate or fails to 
adhere to Billboard Digital 
Ad Specifications.
Billboard will store files for 
30 days.

PRODUCTION SERVICES
Billboard maintains an 
in-house Art Department. 
Contact your sales rep for 
ad design details and rates.
FOR DEADLINES, AD  
SPECIFICATIONS OR  
TECHNICAL QUESTIONS:
BILLBOARD CONTACT
Suzanne Rush 
212.493.2257
EMAIL 
ads@billboard.com

SUBJECT LINE MUST 
INCLUDE NAME OF 
ADVERTISER AND  
ISSUE DATE
BILLBOARD AD PORTAL
Deliver ads through our 
Ad Portal: prometheus.
sendmyad.com

BLEED PARTIALS, COVERS & SPECIALITY SIZES
STAND-ALONE BACK COVERS: Mailing Label in Upper Right Corner Along Spine.
Contact Production for Back Cover, Bleed Partial and other Specialty size specs and templates.
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CONTACTS

Lynne Segall
Executive Vice President/ 

Group Publisher
lynne.segall@thr.com

323.525.2192

Ross Scarano
Vice President, 

Content
ross.scarano@billboard.com 

212.493.4432

Alex Von Bargen
Managing Director,                            

Luxury Partnerships
alex.vonbargen@thr.com 

212.493.4321

Julian Holguin
Executive Vice President, 

Brand Partnerships
julian.holguin@billboard.com

212.493.4115

 Randi Windt
Vice President, 

Brand Partnerships
randi.windt@billboard.com 

212.493.4029

Joe Maimone
Vice President,  
Billboard Sales

joe.maimone@billboard.com 
212.493.4427

Lori Copeland
Executive Director, 

Education, Associations and Film 
Commissions

lori.copeland@thr.com 
323.525.2020


