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Substantive Guidelines

The Escapist Magazine continues to push beyond the constraints of normal game journalism by discussing topics and trends that other sources do not consider.

We commission articles that we believe will highlight something new or undiscovered. Our commissioned writers have a defined voice and/or point of view; what is commonly referred to as personality. Articles that are funny or ironic often appear alongside more serious discussions of game theory or business implications. We publish interviews and profiles with game-makers that may escape the mainstream attention, and look back at games that might still be fun even years after its release.
The Escapist Magazine is not just about games. We geeks do not exist in a videogame vacuum, in which our only stimulus is fed through a PC or a console. Our articles fully explore the videogame industry, but we also write about other media such as film, tabletop gaming, and comic books. These media are interconnected, often informing each other through indirect or direct crossover, and The Escapist Magazine strives to offer insight on all forms of our culture.

As for specific types of articles, that is up to you as a contributor. Some of the kinds of pieces that we have published in the past include interviews with industry professionals or other notables, explorations of game elements, profiles of game companies, post-mortems of a favorite game, and comedic discussions on the state of the industry. This is not an exhaustive list; feel free to pitch an idea for an article that you think our audience would like to read and that you can write effectively.  Those are the only two restrictions.

For more detail on submitting queries and articles, please refer to our Submission Guidelines.

Style Guidelines

We use the AP Style Guide for the technical aspect of our writing style. It is recommended that you be familiar with AP Style before submitting to The Escapist Magazine. 

We do, however, have a few exceptions, as well as items which are not covered in the AP Style Guide, which are outlined below:
· The Escapist, the title of the magazine, should be capitalized and written italics when referred to in the text.

· Please italicize the titles of videogames and all works of art within the document. Do not place an asterisk before titles.
· For emphasis, please use bold. Do not use all caps, underline, or italics.
· African-American, Asian-American AP Style Guide notes that a hyphen is always used to indicate dual heritage. No hyphen however for French Canadian or Latin American.

· dialogue
· Etc. - spell out only if used in a direct quote.
· Money: a million dollars and over; spell out million but use digits for dollar amounts, e.g. $43 million. Money under a million dollars: use $ and digits not spelled out.
· numbers: spell out through nine; 10 and over, use digits for double digits and higher (except money and percentages)
· percent: percentages: always use digits (example: 33 percent) phone numbers: (000) 000-0000
· P.O. Box
· possessive of names ending in "s"; use apostrophes (Alexis’) only, not 's
· Prefer digits (1960s, 1970s, '70s, '80s, etc.) to spelled out decades.
· Quotes within a quote are separated with single quotation marks.
· Periods and commas are used inside quotes. 
· Videogame, not video game
· Companies are "it"s, not "they"s
· PlayStation, Xbox 360, Wii Remote
· All quotes require attribution, even if the speaker is implied.
Games Industry Specific Guidelines:
· PvP (as in Player vs. Player)

· email

· internet 

· roleplay

· gameplay

· magazine (not ezine or zine)

· net (not Net or ‘net)

· web (not Web)
· Dungeons & Dragons 4th Edition (not Dungeons and Dragons Fourth Edition)
· Use lowercase when referring to a job description, uppercase when it is a title. ("Blizzard is looking for a lead designer." vs. "Sam Smith is the Lead Designer for Blizzard.")

· online

· AoE

· experience not exp, xp

· hardcore

· FPS = first person shooter

· fps = frames per second
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