S8

- —
SCHOOLS AanEducators Guide to Technology and the Web

SPONSORED CONTENT

THE EDUCATOR’'S GUIDE SUPPLEMENTS

PLACE YOUR STORY IN FRONT OF ALL OF OUR READERS.

Get your message in front of Internet@Schools readers—the true decision makers in
school technology purchases. Your case studies and white papers will go a long way to
convince them that you have something they need for their K-12 school.

If you have the message, we have the K-12 educators.

Internet@Schools readers love to hear how
other educators and administrators have done
things right.

Extend the reach of your existing case stud-
ies, testimonials, and short product overviews
by placing them in front of readers looking
for solutions. Internet@Schools is the perfect
outlet for your message, delivering inquisitive,
influential, tech-savvy K-12 educators and
administrators.

Our Educator’s Guide Sponsored Content
series is also the perfect venue to discuss
your development plans, or position your
company in the marketplace. Why not give
your CEO, chairman, or CTO a page in
Internet@Schools?

Publish your paper or case study in any issue of Internet@Schools.
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Match your product, service, and message with
the appropriate issue focus, then reach your buyers
in just the right context with an Internet@Schools

Educator’s Guide Supplement.

TOPIC CONTENT DUE
Flipping the Classroom January/February 2013 11/2/12
Common Core
Standards as Learning March/April 2013 1/7/13
Enhancement Tool
Embracing the May/June 2013 3/7/13

Digital Shift

Mobile Devices and the
Ubiquitous Classroom

Social Media
Road Maps:
Who’s Finding Their Way?

For more information on any

September/October 2013 7/6/13

November/December 2013 9/6/13

of these advertising opportunities, contact:

David Panara ¢ Advertising Sales Manager

(609) 654-6266 ext. 146 » (609) 257-0112 fax e dpanara@infotoday.com

www.internetatschools.com
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#* How to sponsor content in Internet@Schools
Publish your case studies, testimonials, new product reviews, and product previews in any available
issue. We will accept any case study or white paper that addresses the issue theme. For added
exposure, your story will be available online at the internetatschools.com website and promoted
via the Internet@Schools Xtra enewsletter.

> Just choose among the five issue focuses:
> Flipping the Classroom
> Common Core Standards as Learning Enhancement Tool
> Embracing the Digital Shift
> Mobile Devices and the Ubiquitous Classroom
> Social Media Road Maps: Who’s Finding Their Way?

1. Submit a paper or case study to appear in any issue of any publication.
2. Select one of our Special Collections for added attention.

> SPONSORED CONTENT PACKAGE INCLUDES
> One or more pages of textual content
> Bonus print distribution at selected shows (ask for details)
> Free PDF of your content (including a cover of the magazine),
with unrestricted use from your site, hotlinked from ours

st AGESs
> SUBMISSION FORMAT/SPECS TARTING AT
> Text: Microsoft Word document, 750 words $ $1,595 (B &VW
(edited/proofread) per page, or ) 1695 (Ful Col
> 600 words with one 1-column image or ! prices net, pey i or)
. . P pupjisn 1SSue,
> 500 words with one 2-column image ICatio,

> Company Logo: High-resolution EPS
> Other images/screenshots: 300 dpi

* In keeping with the highest editorial standards, all content appearing under this program will be marked: “Sponsored Content.”
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% PAGE RATES for Sponsored Content
in “Educator’s Guide Supplement”
> $1,595 per page (black & white)
> $2,695 per page (full color)
) all rates, net, per book, per issue

Inquire about discounts on multiple issues.

For more information
please contact:

David Panara

Advertising Sales Manager
(609) 654-6266 ext. 146
(609) 257-0112 fax
dpanara@infotoday.com

www.internetatschools.com



